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This study has examined 27 websites for functionality and design using a questionnaire using a 
Likert Scale called WebQual and developed questions. Nine websites from each of the Fortune 
500 List, the Internet Retail Top 500 List, Unproven Websites were evaluated by the researcher. 
Multivariate tests show there is a significant effect amongst groups (p < 0.05). Descriptive 
statistics revealed that the companies in Internet Retail Top 500 List had the highest means thus 
correlating a higher success rate amongst the other two groups in most of the question categories. 
By exploring the relationship between successful websites and relevant factors, companies and 
website developers can then use those insights as constructs to develop their own website in 
hopes of capturing their same successes. 
 
